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5,000 bu minimum- cents per bushel

Est. sales 136,609. Mon’s sales 122,831
Mon’s open int. 863,422, -853

50,000 lbs.- cents per lb.

Est. sales 2,509. Mon’s sales 11,293
Mon’s open int. 143,194, -270

5,000 bu minimum- cents per bushel

Est. sales 357. Mon’s sales 296
Mon’s open int. 13,875, -32

100 tons- dollars per ton

Est. sales 45,303. Mon’s sales 41,981
Mon’s open int. 156,500, -2,010

60,000 lbs- cents per lb

Est. sales 59,500. Mon’s sales 57,348
Mon’s open int. 213,745, -2,413

5,000 bu minimum- cents per bushel

Est. sales 115,200. Mon’s sales 109,113
Mon’s open int. 432,441, +1,577

5,000 bu minimum- cents per bushel

Est. sales 35,832. Mon’s sales 32,762
Mon’s open int. 322,547, -185

Exchange
The dollar sank
to its lowest
point in a year
Tuesday against 
several curren-
cies ahead of
a meeting of
the Federal
Reserve on
interest rates 
and the Group 
of 20 summit in
Pittsburgh this
weekend.

5,000 bu minimum- cents per bushel

Est. sales .... Mon’s sales 9,589
Mon’s open int. 115,958, +814

40,000 lbs.- cents per lb.

Est. sales 5,519. Mon’s sales 47,438
Mon’s open int. 257,848, +3,274

50,000 lbs.- cents per lb.

Est. sales 731. Mon’s sales 4,890
Mon’s open int. 27,691, +278

40,000 lbs.- cents per lb.

Est. sales 3,321. Mon’s sales 22,468
Mon’s open int. 143,762, +969

40,000 lbs.- cents per lb.

Est. sales 18. Mon’s sales 34
Mon’s open int. 680, +3

42,000 gal, cents per gal

Est. sales 29,016. Mon’s sales 80,266
Mon’s open int. 315,545, -1,135

1,000 bbl.- dollars per bbl.

Est. sales 232,949. Mon’s sales 580,080
Mon’s open int. 1,150,974, -19,971

10,000 mm btu’s, $ per mm btu

Est. sales 113,933. Mon’s sales 213,637
Mon’s open int. 715,307, -8,025

42,000 gallons- dollars per gallon

Est. sales 34,856. Mon’s sales 75,116
Mon’s open int. 206,913, -8,436

Investing lessons from Lehman’s collapse
It’s been 12 months since the fall 

of Lehman Brothers, but inves-
tors aren’t “older and wiser” 

for having lived through the subse-
quent market meltdown — they’re 
just less wealthy and more nervous.

To become wiser, at least, inves-
tors must take key lessons from the 
Lehman debacle and the ensuing 
chaos. Here are some things that 
should make an indelible impact on 
investor behavior:

Lesson 1: Money talks, so listen to 
what your returns are telling you.

For many people, the message of 
their portfolio was, “Your strategy 
isn’t working.” For investors who 
got sucked into Ponzi schemes and 
investment frauds, the message of 
the money was “this is too good to 
be true.”

Investors should not scrap a 
strategy because it doesn’t work 
for a day or a week, but if the pain 
becomes too great, it may be time 
for a change. Far too many buy-
and-hold investors never bothered 

to lock in gains, riding stocks and 
funds down to where they have 
long-term losses and feel like they 
are starting from scratch.

They may have been better off 
taking some profits out of harm’s 
way and re-evaluating how to 
proceed.

Lesson 2: Know what your money 
is really buying.

From the Bernie Madoff scam to 
getting caught in ultrashort bond-
funds or money-market funds that 
blew up and suffered losses, inves-
tors were caught by surprise — as if 
they didn’t know such things could 

happen.
Even if you hire an adviser or a 

money manager, the strategy needs 
to make sense to you. There’s no 
substitute for due diligence and for 
“knowing what you own,” and that 
doesn’t mean “I own XYZ Bond 
Fund.” It means, for example, “XYZ 
Bond Fund, which invests in long-
term paper of lenders with credit 
ratings that are high, from com-
panies with clean balance sheets, 
but that is a bit overweight to the 
financial services sector.”

Lesson 3: “What’s the worst that 
could happen?” is not a hypotheti-
cal question.

After last year, most investors 
have seen something that at least 
resembles their worst-case scenar-
io. They need to remember that the 
next time they buy an investment 
or plan a strategy. Too many people 
make investments assuming that 
because they have a plan and have 
done their homework, the results 
automatically will turn out right.

Lesson 4: “New” isn’t always “im-
proved.”

Hard times can make invest-
ment companies turn to sketchy 
new products to sell. Principal-
protected products, newfangled 
annuity products and more sound 
like a great idea during the sales 
pitch, but they’re suitable only for a 
small percentage of the population, 
if that.

Lesson 5: Every investment strat-
egy is wrong, sometimes.

Knowing that all investment 
strategies have times when they 
are out-of-favor with the market 
is a double-edged sword. On the 
one hand, it encourages the belief 
that any strategy now out of favor 
will someday be redeemed. On the 
other hand, it encourages the belief 
that investors should jump out of 
the ideas that aren’t working and 
into the ones that are — a good reci-
pe for buying high and selling low.

Lesson 6: The government can’t 
protect you.

The new consumer protection 
agency? Nice to talk about, but 
it won’t put an end to fraud. The 
Securities and Exchange Com-
mission? Don’t make me laugh. 
Congress? Well-intentioned, but 
ineffective.

While the government is taking 
baby steps in the right direction, 
being a savvy consumer will protect 
your finances more than any fed-
eral agency.

Lesson 7: Trust is earned, not 
given.

The market meltdown under-
standably has made a lot of inves-
tors feel they can’t trust anyone. 
Whether it’s an adviser, an invest-
ment company or your kin looking 
to borrow money, no one should 
be trusted “just because.” Trust is 
not earned once and then applied 
forever — it is earned day by day.

Chuck Jaffe of MarketWatch can be reached 
at cjaffe@marketwatch.com or at Box 70, 

Cohasset, MA 02025-0070.
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Calls for social-service assistance hit record numbers
People in need know about the 211 

Helpline, a 24/7 social-services hot line. An 
astounding 12,470 calls were logged in Au-
gust — ahead of the 12,419 calls in July, both 
records for the service, according to its par-
ent agency, the Community Service Council 
of Greater Tulsa.

2005: Before the 211 Helpline was es-
tablished, a CSC referral service named 
Helpline took requests at 583-HELP. That 
number was staffed only during business 
hours and is no longer in service. In the first 
half of 2005, Helpline received 2,200 to 
2,800 calls per month, but when the sim-
pler “dial 211” service came along in July 

2005, serving only six counties, the number 
jumped to around 5,800 — and 50,196 for 
that year.

2006: Calls started off with 5,501 in Janu-
ary, rumbled along in the 4,600 to 5,900 
range, and spiked at 8,500 in August. An 
Aug. 30 Tulsa World story said 50,000 more 
Oklahomans had fallen to the poverty level, 
one in five families had no health insurance 
and only Florida, Texas and New Mexico 
led Oklahoma in having the most uninsured 
population. The price of gasoline surged to 
$3 per gallon, cutting into family food and 
health care budgets.

2007: Helpline 211 calls started at 7,205 

in January, peaked in August at 9,500 and 
finished with 15,073 in December. The 
program’s coverage area increased from six 
to 12 counties in April. On Dec. 3 of that year, 
the most devastating ice storm on record hit 
the Tulsa area, knocking out power — and 
often heat — to 246,000 homes. Calls for the 
year totaled 98,812 for an average of 8,234 
per month.

2008: The great foreclosure avalanche and 
credit freeze were in full swing and Helpline 
211 calls started at 9,030 in January and ran 
through the 7,000s and 8,000s through June 
before climbing to 9,586 in July and on to 
11,285 in December — 109,729 for the year, or 

a monthly average of 9,144.
2009: The year began with 10,215 callers in 

January and stood at 12,470 through August.

Keith Anderson, manager of Information 
Services for the CSC, said calls to 211 can be 
broken down in categories summarized as 
“basic needs request monthly trends.” The 
majority of calls (78 percent) come from 
Tulsa County. This year’s total calls reached 
85,193 through August and were on track to 
reach 127,790 for all of 2009, beating 2008’s 
monthly average by 1,505.

The Helpline 211 Web site can be accessed 
at tulsaworld.com/211helpline.

211: Real help is on the line
By phil mulkins
World Staff Writer

The recession has meant tougher 
times for nearly everyone, evi-
denced by the Oklahoma unem-
ployment rate climbing to a 21-year 
high of 6.8 percent in August.

The Rev. Steve Whitaker, execu-
tive director of the John 3:16 Mis-
sion, said earlier this year that his 
agency sees more and more people 
who are upset and need encourage-
ment. Many seek counseling as a 
way to express their worries, he 
said, in addition to needing tempo-
rary assistance with things such as 
utility bills or food.

A service called 211 Helpline is 
available 24/7 to lend a hand.

Just like 911 for police, fire and 
ambulance, 211 is for every other 
kind of emergency.

The 211 system was implemented 
in northeastern Oklahoma during 
2005 to serve as a hot line for social 
service information. In April 2008, 
Oklahoma became the 21st state to 
activate the system statewide.

The nonprofit program is oper-
ated by the Community Service 
Council of Greater Tulsa and sup-
ported by the Tulsa Area United 
Way, legislative appropriations to 
the Oklahoma Department of Hu-
man Services and Chapman Trusts, 
and other sources.

The region’s 211 system logged 
50,196 calls in its first year, and 
by 2008 the total had grown to 
109,729. Most caller requests last 
year were for assistance with basic 
needs: 20 percent for utility bill as-
sistance, rent payment and housing 
expenses, and 10 percent for food, 
clothing, diapers, etc.

Since the program receives 
about 12,000 calls per month, 
callers sometimes are put on hold 
briefly before being connected with 
trained specialists who assist them.

211 Helpline is a free call within 
its 18-county service area: Adair, 
Cherokee, Craig, Creek, Delaware, 
Mayes, McIntosh, Muskogee, 
Nowata, Okfuskee, Okmulgee, 
Osage, Ottawa, Rogers, Sequoyah, 

Tulsa, Wagoner and Washington.
The service offers general 

information, problem-solving sug-
gestions, advocacy and referrals 
on free and low-cost services by 
2,500 programs run by hundreds 
of agencies that help people in 
need. Among the areas covered are 
financial assistance, food, clothing, 
emergency shelter, housing, health 
care, counseling, support groups, 

legal aid and employment.
Those who operate 211 Helpline 

emphasize that the program is 
for anyone seeking services they 
can’t find. That includes vulner-
able people — the elderly, disabled, 
non-English speaking, the crisis-
struck, illiterate or people new to 
their neighborhood — who need to 
find services that promote self-
sufficiency. Callers are instructed 

about social service program 
eligibility requirements and which 
documents they should bring when 
visiting an agency to seek help.

Tulsa World consumer writer Phil Mulkins 
wants to know which topics interest you 

most. Call 699-8888 or e-mail your interest 
to phil.mulkins@TulsaWorld.com or mail it to 
Tulsa World Consumer, PO Box 1770, Tulsa 

OK 74102-1770.

Volunteers distribute blankets, clothing and food at the Tulsa Day Center for the Homeless. Calls to the 211 Helpline, which provides social service information 
across northeastern Oklahoma, have spiked this year as the recession grips the nation. Tulsa World file

Information on 
hundreds of agencies is 
available by phone.
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